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Well Being
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Human Potential Enlargement
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Business Transformation
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Regional Regeneration

Business Revitalization
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® Ji{—J)(Z OUR PURPOSE

https://corporate.canon.jp/profile/vision/purpose/

® R&B
Research & _ : :
| Bisteoss https://corporate.canon.jp/profile/management-strategy/rb
.| Developme
® CVC
Canon Marketing Japan
M I I AI https://corporate.canon.jp/profile/management-strateqy/rb/mirai-fund
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